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Firm Attorney
Meets with Top
Asian Intellectual
Property O Hicials

Chris’copher & Weisherg attorney ]ohn
Christopher, a 10ng-time member of the
Ametican Intellectual Property Law
Association (AIPLA), recently served as
an Association Delegate to Asia, meeting

with top 1ega1 and government
officials in Hong Kong,
China and S. Korea.

Highlights of the trip
included presentations hy
Mr. Christopher on the Digital

= Millennium Copyright Act to
. y// ///J 193202, the leaders of the Chinese
Copyright Office and the
Hong Kong Intellectual

° ]ohn Christopher meets and Property Department.

In Korea, Mr. Christopher
spolze to the Korean Patent

speales in Pacific Rim

e Worth of Geographical

A’c’corneys Association regar(ling recent

Inclica’cions...maximizing sales developments in U. S. trademark 1aw, and
met with senior officials of the Korean Patent
e 2007 INTA Annual Office and justices of the Korean courts.
N 1ee’cing/ Gourmet Recep’cion While in Hong Kong, Mr. Christopher met
hosted 1’.\’ Christopher & with officials of the Customs and Excise
Weisherg , PA. Department, justices of the High Court, and

Continued on page 4
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Geographical [ndications in the United States

Geographical Indications (“Gls™) are signs used to indicate the regional origin of a particular good or

service. While trademarks are used to distinguish goods or services of one enterprise from another's, Gls

are used to identify goods having special characteristics and originating from a definite geographical

territory. Gls identify a good or a service as having a particular quality, reputation or other characteristic

that identifies the good or service as being essentially attributable to a specific geographic origin.

Althougl'l Gls are as important
as trademarks in the intellectual
property worlcl, they are often
ignored or misunderstood. Gls are
similar to trademarks in that they

are both source identifiers. Since

both trademarks and Cls serve the

the Blue Mountain area of Jamaica;
BANSHU SOMEN - for noodles,
with contents originating in an area
of Japan called “Banshu”;
PARMIGIANO REGGIANO —
for goocls originating in the Parma-

Reggio region of Italy; and

some instances, an individual.
Similar to trademarlzs, Gls need
not be registered with the United
States Patent and Trademark
Office (USPTO) to be protected.
However, registration provides

several added ljenefi’ts SllCl’l as

register for Gls in the United States.
One can simply apply fora Gl in
the same manner as one files a
trademark application with the
USPTO. Traditional examination
issues apply such as the similarity

of the GI with other existing
trademarks or Gls, common
channels of trade, similar target
marleets, ete. Under U.S. trademark
law, geographic terms are not
registral)le as trademarks if they are
geograpllicauy (lescriptive (or
geograpllicauy mis&escriptive) of
where the goocls or services came
from. This is based on the theory
that others in the same area would
be preventecl from using a geographic

term to describe where their goods

It becomes protectalnle because it has

acquired “secon(lary meaning” under

U.S. trademark law.

Obviously, Gls carry signiﬁcant
weigl'l’c in the marleetplace. Gls play
an integral role in promoting trade
and consumer interests and
represent valuable marlee’cing tools

for promoting a company’s products.

producer who actuaﬂy meets
the standar(ls, })y denying them
use of the marlz, the GI is
subject to cancellation. Thus,
the USPTO requires that
certification marks include a

copy of the certification

standards to be retained as
part of the GI's official record.
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contains 100% tea originating in the

Darjeeling region of India;

JAMAICA BLUE MOUNTAIN almost all Gls are owned by a and apart from its trademark system, ﬁﬁ"’ te““&als?fﬂfsfnl’js the e of products. In fact, i the owner of G
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registere(l GIs for clecacles, and

which has a special regulatory regime

for geographical indications separate

level of a “source iclentifier, ” meaning

the certification marle, then you are

allowed to use the GI on your




Christoper & Weisl)erg to Host a
Gourmet Reception at the 2007
INTA Annual Meeting

AMter‘a successful and exciting
party at the famous Senses
Restaurant in Toronto for the 2006

International Trademark Association

(INTA) Annual Meeting, Christopher

The reception this year will be hosted at
Avenues, the destination restaurant in

C})imgo’s landmark Peninsula Hotel.

& Weisl)erg will host a reception this
year at Avenues, the destination
restaurant in Chicago’s landmark
Peninsula Hotel. This year Avenues
was awarded top marks l)y three
different Chicago newspapers. At
Avenues, the view of the Water Tower
provides an exciting Laclz(lrop for the

Jeff Kamenetsky, Joe Englander

creations of Chef de Cuisine Graham
Elliot Bowles. Chef Bowles was
recently edged out Ly Chef Bo})l)y
Flay in an Iron Chef chocolate loat’cle,
and we eagerly anticipate his surprise
dessert at the reception. We invite you

to join us.

Firm Attorney Meets with Top
Asian Intellectual Property
O_ﬁ[icia/s, Continued ][rom page 4

members of the Hong Kong IP Society.
In China, he met with officials of the
IP Bureau in Shangllai, the State [P
Office in Beijing, and justices of the
Supreme People’s Court in Beijing.

Christopher & Weisl)erg maintains an
active international practice representing
clients before governmental agencies in
other countries, as well as representing
international clients from many
countries before U.S. Courts and

administrative agencies.

Mt Chris’copher's trip to the Pacific
Rim demonstrates the firm's

international a})ility to serve its clients

on both sides of the Pacific Ocean. Feel
free to contact John at 888-978-2947
to discuss either your needs and
requirements or to find out more about

his recent travels.
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